
Reach the people
who build with
WebRTC.

Engineers, architects and technical leads shipping real-

time communications inside real products. They come

here for independent analysis of the technology they are

betting on, and they have been coming for over a decade.

Sponsorship & media kit
Figures updated 10 August 2026
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WHO READS THIS

A small industry, and most of it is here.

4,700+
WebRTC professionals

on the WebRTC

Weekly list

650+
issues published,

every week since 2013

56%
of new subscribers in

North America and

Western Europe

3
surfaces, each

reaching them at a

different moment

WebRTC is a narrow field. The people who

matter in it are countable, and they are

the ones deciding which video API, which

SFU, which monitoring stack, and

whether to build or buy.

SUBSCRIBER GEOGRAPHY

United States 36%

India 18%

United Kingdom 4%

Germany 2%

Canada 2%

Rest of world (90

more)
38%

Distribution of recent new subscribers across 95

countries. North America plus Western Europe

accounts for 56%.

Engineers building real-time products.

Backend and full-stack, often with media or

protocol depth. They ship the calls and debug

them at 2am.

CTOs, tech leads and architects. Choosing a

CPaaS, an SFU, or a build-versus-buy path, and

carrying the risk of getting it wrong.

Product and vendor teams. Tracking what

competitors ship and where the standards are

heading.

BlogGeek.me  ·  Sponsorship 03



EMAIL · EVERY WEDNESDAY

WebRTC Weekly $250 / issue

Every WebRTC story of the week, in one place, curated by an analyst rather than an

algorithm. Published without a break since 2013. For most of this industry it is the

default way to keep up.

WHO READS IT

The broadest slice of the

industry: engineers, architects,

product managers and vendor

teams. People who need to

know what happened this week

without hunting for it.

Roughly 4,700 subscribers, 24%

open, and about 110 clicks per

issue once automated scanners

are stripped out.

WHO SPONSORS IT

Video API and CPaaS vendors

Adjacent industries with

relevance to WebRTC

Development agencies and

consultancies

Conferences and industry

events

Companies hiring WebRTC

engineers

WHAT IT IS GOOD FOR

Brand recognition. Repeat

exposure to essentially the

whole industry, week after

week.

Launches and releases.

News lands here the week it

matters.

Event promotion. Timed to a

date, in front of the people

who would attend.

Recruiting. The

concentration of experienced

WebRTC engineers is the

point.

Less suited to: immediate direct response, or anything needing a long technical explanation. This is

a scan-read format. Sponsors who want depth do better with a sponsored post or a webinar.

Format: text and link with an optional image Image size: 2448×1160px preferred, 612×290px minimum

Limit: 3 sponsors per issue Minimum: 4 issues Frequency: 4 to 5 issues a month

Price: $250 per issue
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WEB · DEEP TECHNICAL

webrtcHacks $250 / week

Long-form teardowns, experiments and low-level API work, published with Chad

Hart. Six to ten posts a year, each one researched properly. The archive keeps earning

attention long after publication.

WHO READS IT

The most technical slice of the

audience. Developers who read

the spec, trace ICE candidates,

and dig through media

pipelines. Hands-on

implementers rather than

buyers.

About 5,000 readers a month,

most of them arriving through

search on the back catalogue, so

a placement accumulates

across the whole site rather than

one post. Traffic here is flat year

on year, which is not true of

most technical publications

right now.

WHO SPONSORS IT

Infrastructure and SDK

vendors

Developer tools that

engineers adopt bottom-up

Commercial products around

open source projects

Teams recruiting senior

WebRTC engineers

WHAT IT IS GOOD FOR

Credibility with builders.

Being present where the

hardest technical work is

discussed says something a

banner elsewhere cannot.

Developer tool discovery.

This audience evaluates and

adopts without waiting for

procurement.

Senior recruiting. The

deepest concentration of

experienced people.

Worth knowing: this is a technical readership that distrusts marketing language. Creative written

for a general B2B audience tends to underperform here. Plain, specific, engineering-first copy works.

Format: sidebar unit with a link Image size: 1824×3312px preferred, 456×828px minimum

Limit: 2 sponsors per week Minimum: 4 weeks Monthly readers: ~5,000 Price: $250 per week
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WEB · REFERENCE

WebRTC Glossary $100 / week

The reference developers land on mid-build when they need a term defined. Around

2,000 page views a month, of which roughly 900 arrive from search. Small numbers,

and the highest intent of anything here.

WHO READS IT

Someone in the middle of

implementing something, who

has just hit a term they need to

understand. They are not

browsing and they are not here

for the brand. They have a

problem, right now.

That makes this the one surface

where the reader's immediate

need is known.

WHO SPONSORS IT

Tools that solve the problem

behind the term

TURN and infrastructure

providers

Adjacent technology vendors

Anyone whose product is the

answer to "how do I handle

this"

WHAT IT IS GOOD FOR

Intent capture. Being

present at the moment the

need appears, rather than

hoping to be remembered

later.

Developer tool discovery.

The cheapest way into this

audience.

Topping up a bundle. Most

sponsors run it alongside the

Weekly.

Less suited to: brand campaigns that need volume. The audience here is small by design. Buy it for

who they are and what they are doing, not for how many.

Format: sidebar unit with a link Image size: 1824×3312px preferred, 456×828px minimum

Limit: 2 sponsors per week Minimum: 4 weeks From search: ~900 sessions a month Price: $100 per week
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CONTENT AND EVENTS

When a placement is not
enough

$1,500 to $6,000+

Some products cannot be explained in a banner. These are built with you, written or

hosted by Tsahi, and reach the same audience with far more of their attention.

Sponsored blog post

$1,500

800 to 1,200 words published on

your website. Includes a topic

planning session, a 30-minute

interview with your subject

expert, and custom graphics.

Good for: explaining something

genuinely technical, or putting a

considered argument in front of

buyers.

Co-branded webinar

$2,500

Tsahi hosts, you present.

Promoted in WebRTC Weekly,

on Tsahi's LinkedIn, and in two

BlogGeek.me emails. The

recording is yours to reuse.

Good for: lead generation,

product demonstrations, and

reaching people who would

rather watch than read.

Whitepaper

from $6,000

2,000+ words. Topic planning,

three 30-minute expert

interviews, and a final PDF for

your own distribution and

promotion.

Good for: a gated asset with a

long life, or a piece of

positioning you need written by

someone the industry already

trusts.

How these differ from a placement: they carry Tsahi's involvement and his framing, so they take

longer to produce and are booked further ahead. Sponsored content is always labelled as sponsored.
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EVERYTHING, IN ONE PLACE

Rate card

WHAT FORMAT LIMIT PRICE MIN

WebRTC Weekly Text or 612×290px image with a link, in
the issue body

3 per
issue

$250 4 issues

webrtcHacks 456×828px sidebar unit with a link 2 per
week

$250 4 weeks

WebRTC Glossary 456×828px sidebar unit with a link 2 per
week

$100 4 weeks

Sponsored blog
post

800 to 1,200 words, interview and
graphics included

- $1,500 -

Co-branded
webinar

Tsahi hosts, you present, promoted
across all channels

- $2,500 -

Whitepaper 2,000+ words, three expert interviews,
final PDF

- from $6,000 -

Most sponsors run across two surfaces over a quarter. Ask about a bundle. Something else in mind, say what you are

trying to achieve and we will quote it.

Payment: PayPal, which takes any credit card, or international wire. Booking is an email and an invoice, not a vendor-

onboarding process.

FOR COMPARISON

What this costs next to the alternative.

A YEAR HERE

~$15,600
All three surfaces, every other week, for

twelve months. In front of an audience

where every single person chose a

WebRTC publication.

VS

ONE CONFERENCE BOOTH

$30,000+
The entry tier at a major developer

conference starts at $12,000, and lands at

$30,000 to $48,000 once freight, stand

build, union labour and travel are counted.

Three days, and WebRTC is a rounding

error on the floor.

Booth figures from published 2026 exhibitor prospectuses and event-marketing cost benchmarks. Our figure is list

price at the cadence most sponsors actually run.
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INDEPENDENCE

What sponsorship does not buy.

Sponsorship buys placement and reach.

BlogGeek.me is an independent analyst practice. Sponsorship buys placement

and reach. It does not buy editorial coverage, a mention in the Glossary, a position

in any comparison or report, or a softer opinion.

Sponsored content is always labelled as sponsored. Analyst work is scored and

written before any commercial conversation, and never revisited because of one.

That boundary is the reason the audience is worth reaching. We are not willing to

trade it, and a sponsor who wants us to is not a good fit.

How the numbers on this page are counted

Open rate is the raw platform figure. Treat 20 to 25% as the realistic band for any newsletter in 2026, since privacy pre-

fetching inflates anything above it.

Clicks per issue excludes corporate security scanners, which click every link in a message on delivery. Issues showing a

flat click distribution across all links are removed before averaging. The unfiltered number would be roughly twice as

high.

Glossary page views exclude months distorted by crawler traffic. The search figure is the one worth pricing against,

because it represents someone actively looking up a term.

webrtcHacks readers are analytics users, meaning browsers that actually loaded the page. The CDN in front of the site

reports twenty-five times that number, and almost all of the difference is crawlers sweeping a large technical archive.

We quote the smaller figure. It is a floor rather than a ceiling, since this readership blocks analytics more than most.

Let's talk.
Tell us who you are trying to reach and what a win looks like in 90 days. We will tell you honestly

whether this audience is the right one.

Tsahi Levent-Levi
Independent WebRTC analyst, consultant and course author.

tsahil@bloggeek.me
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